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Gordon-Pitts bill 

would expand access to 

ODs in underserved areas 


Letters, Eye on Washington, 

Page 4 Page 7 


Industry News, 

Page 17 


L egislation intro¬ 
duced in Congress 
this month backed 
by the AOA seeks to 
provide greater access 
to eye and vision care in 
underserved communi¬ 
ties around the country 
while offering 
optometrists a way to 
meet the costs associat¬ 
ed with their profession¬ 


al education. 

The National Health 
Service Corps (NHSC) 
Improvement Act of 2007 
(HR 1884) introduced 
April 16 by Rep. Bart 
Gordon (D-TN) and 
Rep. Joe Pitts (R-PA) 
would end the exclusion 
of optometrists from the 
NHSC student loan 
repayment and scholar¬ 


ship programs. 

Those programs are 
key incentives offered 
by the federal govern¬ 
ment to attract certain 
types of health care 
providers to communi¬ 
ties where their services 
are in particular need. 

ODs were eliminat- 

see Corps , page 14 


U.S. Senate, House bills seek 
to make children's vision 
federal funding priority 


C ongress will have 
the opportunity 
to consider bi¬ 
partisan legislation 
making it a national pri¬ 
ority to combat undiag¬ 
nosed and untreated 
vision problems in 
school-age children — if 
optometry can build 
enough support for leg¬ 
islation now before both 
the U.S. Senate and 
House of 
Representatives. 

The Vision Care for 
Kids Act of 2007 (S. 1117) 
was introduced April 17 
by U.S. Sen. Christopher 
"Kit" Bond (R-MO) and 
Sen. Christopher Dodd 


(D-CT), with the sup¬ 
port of the AOA. 

The House version 
of the bill, designated 
HR 507, is sponsored by 
Reps. Gene Green (D- 
TX), Bill Pascrell (D-NJ) 
and Ileana Ros-Lehtinen 
(R-FL). 

"S. 1117 and HR 507 
seek to create a new fed¬ 
eral grant program 
focusing on treatment to 
bolster children's vision 
initiatives in the states 
and encourage chil¬ 
dren's vision partner¬ 
ships with non-profit 
entities, including 
groups as committed to 
the cause of safeguard¬ 


ing the sight of 
America's children as 
state optometric associa¬ 
tions," said Jon Hymes, 
AOA Advocacy Group 
director. 

Ten million children 
suffer from vision disor¬ 
ders, according to the 
National Parent Teacher 
Association. 

Vision disorders are 
considered the fourth 
most common disability 
in the United States, and 
they are among the 
most prevalent handi¬ 
capping conditions in 
childhood. 

see Children , page 12 


Symphony Hall in Boston, where the Boston 
Pops will perform two nights for AOA mem¬ 
bers and their families during Optometry's 
Meeting™. See details, page 9. 


Vision problems on 
national agenda 


P revent Blindness 
America invited 
the AOA to partic¬ 
ipate in its national 
symposium, the Impact 
of Vision Problems in 
the U.S., incorporating 
the research and per¬ 
spective of multiple 
sides in the eye care 
field. 

At the symposium 
on April 18, Prevent 
Blindness America 
released a report esti¬ 
mating the cost of adult 
vision problems in the 
United States at $51.4 
billion. 

The report was a 
collaborative effort 


Kerry Beebe, O.D. 

between two teams of 
health economists who 
studied the costs to the 
U.S. economy and the 
financial impact on the 
individual, caregivers 
and others. 

After discussing the 

see Agenda , page 6 
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*1 doctor-recommended solution 1 

OPTl-FREE" RepleniSH MPDS provides a high level of antimicrobial 
activity against bacteria and fungi . 2 And in clinical studies, 
OPTI-FREE RepleniSH demonstrated minimal corneal staining, 
helping to maintain corneal barrier integrity . 34 


It’s that good." 
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R ight before 

Independence 
Day, optometrists 
will convene in Boston 
for the premiere meet¬ 
ing of the profession. 
Optometry's Meeting™. 

In the tradition of 
the drafters of the con¬ 
stitution, the AOA 
House of Delegates will 
debate, deliberate and 
decide the course of the 
profession, and elect 
new leaders. 

Immediately prior, 
the leaders of state and 
affiliated optometric 
associations will do the 
same, as they identify 
common concerns and 
seek solutions at the 
Presidents' Council. 

Optometry's 
Meeting™ has become 
renowned for its depth 
of continuing education 
courses and the reason¬ 
able costs. In addition 
to 166 hours of optomet¬ 
ric education, there is a 
strong selection of 
courses available to stu¬ 
dents, paraoptometrics 
and members of AOA 
sections, more than 200 
hours in all. 

Education courses 
are available every day 
of the meeting—June 27 
through July 1. 

In addition to out¬ 
standing CE, 
Optometry's Meeting™ 
attendees will have 
numerous opportunities 
for entertainment and 
networking. 


Attendees arriving 
Wednesday, June 27 will 
be able to meet up with 
friends and make con¬ 
tact with colleagues at 
the Welcome Reception 
sponsored by Bausch & 
Lomb. 

On Thursday morn¬ 
ing, Essilor is sponsor¬ 
ing the Opening 
General Session keynote 
speaker Ben Stein. 

On Thursday after¬ 
noon, American 
Optometric Student 
Association (AOSA) 
attendees won't want to 
miss the AOSA Awards 
and General Session fea¬ 
turing optometry's first 
astronaut, Larry 
DeLucas, O.D., Ph.D. 

Later that evening, 
HOYA is sponsoring the 
International Wine and 
Cheese Reception in the 
exhibit hall. 

We're very proud of 
the size and popularity 
of the exhibit hall this 
year — a record setter 
and home to nearly 
every player in the oph¬ 
thalmic industry. 

Friday is Buck-A- 
Beer Night in the exhibit 
hall. 

"America's 

Orchestra," the Boston 
Pops, will perform both 
Friday and Saturday 
nights. 

Friday night will 
introduce the AOSA 
Board of Trustees with 
special recognition of 
the Massachusetts 


Society of Optometrists, 
celebrating its 100th 
anniversary this year. 

Saturday's perform¬ 
ance will open with the 
Presidential Celebration. 
Both nights are spon¬ 
sored by Signet 
Armorlite. 

On Saturday morn¬ 
ing, CIBA Vision is 
sponsoring Optometry's 
Meeting™ 5KFun 
Run/Walk. 

Room blocks at the 
official Optometry's 
Meeting™ hotels are 
booking up fast. 

With so much going 
on, you'll want to be 
close to the action. 

To reserve your 
room and register for 
Optometry's Meeting™, 
visit www.optometrys- 
meeting.org. 

Many of you have 
never been to 
Optometry's Meeting™ 
and many of you have 
not been to an AOA 
Congress since it 
became a destination in 
and of itself - 
Optometry's Meeting™. 
If you have never been, 
or if it has been a few 
years, you owe it to 
yourself to come and 
see the "event" in per¬ 
son. You won't be dis¬ 
appointed! 
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Kehoe files for AOA president-elect 



Peter H. Kehoe, O.D. 


P eter H. Kehoe, 

O.D., has filed for 
the AOA office of 
president-elect. 

Dr. Kehoe is cur¬ 
rently the vice presi¬ 
dent and was elected to 
the AOA Board of 
Trustees in June 1999 
and re-elected in 2002. 

In addition to his 
responsibilities as vice 
president. Dr. Kehoe 
serves as board liaison 
to the Information and 
Member Services 
Group, the Commission 
on Paraoptometric 
Education, the Industry 
Relations Committee 
and the Optometry's 
Meeting™ New 
Practitioner Practice 
Management Project 
Team. 

He has served as 


chair of the 
Constitution and 
Bylaws and Finance 
committees and has 
been a member of the 
Executive, Program 
Planning, Optometry's 
Meeting™ and Building 
committees. 

Throughout his 
Board of Trustees 
tenure, he has been 
active with school vis¬ 
its, student and state 
leadership development 
programs, membership 
development and 
strengthening affiliate 
relations with the AOA. 

A special area of 
interest has been devel¬ 
oping children's vision 
programs, including 
facilitating the Infants' 
and Children's Vision 
Coalition and most 


recently serving on the 
management team for 
the InfantSEE® pro¬ 
gram. 

Prior to his election 
to the AOA Board of 
Trustees, Dr. Kehoe held 
a variety of volunteer 
appointments within 
the AOA, including 
chair of the State 
Government Health 
Care Legislation Com¬ 
mittee. He was also the 
Illinois Congress-ional 
Keyperson Coordinator. 

Dr. Kehoe is a past 
president of the Illinois 
Optometric Association 
(IOA) and was selected 
as its 2001 Optometrist 
of The Year and 2004 
Keyperson of The Year. 

He continues to 
serve on the IOA's 
Legislative Committee 


and is an active 
Keyperson to his state 
and federal legislators. 

Dr. Kehoe is a grad¬ 
uate and adjunct faculty 
member of the Illinois 
College of Optometry 
and has served as vice 
president of its Alumni 
Council. 

A Fellow of the 
American Academy of 
Optometry, he is in pri¬ 
vate practice in 
Galesburg, IL, and also 
served as a past presi¬ 
dent of the Galesburg 
Lions Club. 

He resides in 
Galesburg, IL, with his 
wife, Melissa, and 
daughters, Kathryn and 
Alexandra, who is 
attending Nova 
Southeastern University 
College of Optometry. 



Letters 


Send letters to: 
Editor, AOA News 
243 N. Lindbergh 
Blvd., St. Louis, MO 
63141. 

RAFoster@aoa.org. 

AOA News 
reserves 
the right to edit 
letters submitted 
for publication. 


Editor: 

I respectfully dis¬ 
agree with Dr. 
Abbondanza's recent 
letter (AOA News , 

March 26, 2007) suggest¬ 
ing that an AOA cam¬ 
paign to promote the 
benefits of behavioral 
services would reduce 
any oversupply of 
optometrists. 

In my experience, 
patients seek (and are 
willing to pay for) relief 
from ocular pain, dis¬ 
charge, redness, or blur. 

In general, they are 
less willing to pay for 
relief from symptoms 
caused by binocular or 
accommodative disor¬ 
ders, limiting the eco¬ 
nomic demand for 
behavioral services. 

In my opinion, the 
current AOA strategy of 
investing in advocacy 


programs to achieve 
insurance parity, opti¬ 
mize the scope of prac¬ 
tice, and remove prac¬ 
tice barriers is an effi¬ 
cient use of funds. 

Spending to 
increase demand for 
behavioral optometric 
services would be a far 
less effective invest¬ 
ment. 

Behavioral optome¬ 
try, low vision, rehabili¬ 
tation services, comput¬ 
er vision and other nich¬ 
es meet an important, 
but financially small 
portion of the total 
demand for eye and 
vision care services. 

To trust the econom¬ 
ic viability of our pro¬ 
fession to the develop¬ 
ment of niche services is 
unwise. 

I believe an unbi¬ 
ased economic evalua¬ 


tion is needed to deter¬ 
mine if an oversupply of 
providers is threatening 
our profession. We need 
to analyze the balance 
of supply and demand 
in relation to the income 
level needed to make 
optometry an attractive 
career choice. Does this 
income compensate for 
the expense and lost 
income associated with 
attending professional 
school? 

Considering demo¬ 
graphic factors and the 
current service profile 
(no projected expansion 
of niches), what will the 
demand for our services 
be? 

Are we practicing 
efficiently, or can we 
enhance the current 
workforce's productivi¬ 
ty to meet any future 
increases in demand? 


Publish the initial 
study findings in 
Optometry: Journal of the 
AOA with a mechanism 
for members to make 
comments and ask 
questions, then address 
these issues in the final 
report. 

I believe that we, the 
members of the AOA, 
need to actively manage 
the future of our profes¬ 
sion. 

With an accurate 
estimate of the future 
demand for our services 
we can work to maintain 
our economic viability. 

Optometrists pro¬ 
vide the best primary 
eye care available, but if 
we cannot pay our bills, 
our patients will have to 
seek care elsewhere. 

Christopher Rugaber, O.D. 
Chicora, PA 
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Transitions can help you take better care of 
both your patients and your business. 

Producing the world's leading photochromic lenses is an important part of what we do. But 
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can help. If you’d like to see more, contact us. 
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3 states pass InfantSEE® resolutions 


I n recognition of the 
work of optometrists 
and the importance 
of the InfantSEE® pro¬ 
gram, the Washington 
State Senate, the 
Georgia House of 
Representatives and 
Senate, and the South 
Carolina House of 
Representatives and 
Senate have adopted 
resolutions encouraging 
parents to schedule 
InfantSEE® assess¬ 
ments. 

In January, the 
Optometric Physicians 
of Washington (OPW) 
mailed letters to all state 
senators and representa¬ 
tives announcing its 
involvement in the 
InfantSEE® program. 
The OPW also included 
InfantSEE® brochures 
and wristbands in the 
mailing. 

In addition, ODs 
converged on the state 
capital on Feb. 1 for 
"Day in Olympia" and 
hand-delivered the let¬ 
ters, along with more 
brochures and wrist¬ 
bands. 

OPW member Brett 
Bence, O.D., visited 
State Sen. Pauli Shin (D) 
to discuss the 
InfantSEE® program. 

Sen. Shin, who is 
from Korea, but was 
adopted by an 
American, spoke about 
working his way 
through college and 
earning his Ph.D. 

"He read the infor¬ 
mation we developed 
from the AO A, and he 
was immediately 
impressed," said Dr. 
Bence. "He has taught 
as a college professor 
for many years and is a 
strong advocate for 
higher education. He 
believes in supporting 
all levels of education 
and that all young peo¬ 
ple should have the 
same opportunity he 
was given in this coun¬ 
try." 

Sen. Shin agreed 
with the importance of 
vision as an element of 
learning and reading. 


"He has embraced 
the underlying benefits 
of InfantSEE® to identi¬ 
fy potential learning 
problems/ disorders 
such as amblyopia at 
the earliest of age," said 
Dr. Bence. "It all comes 
down to giving every 


child that opportunity, 
free of any preventable 
learning handicap." 

Sen. Shin intro¬ 
duced the InfantSEE® 
resolution to the 
Washington State Senate 
after speaking with Dr. 
Bence. 

The adoption of the 
InfantSEE® resolution 
is timely for the OPW. 

"The recent 'sea 
change' from a primari¬ 
ly Republican-oriented 
legislature to a 
Democrat-controlled 
Senate and House in 
Washington state, along 
with a favorable rev- 

Agenda, 

from page 1 

importance of the num¬ 
bers and their impact on 
the future of vision care, 
the symposium 
addressed the burden of 
vision loss on the 
patient, family and soci- 
ety. 

Norman Bailey, 

O.D., MPH, of the 
University of Houston 
College of Optometry 
discussed visual impair¬ 
ment and access to eye 
care. 

Participants also 
had the opportunity to 
hear personal perspec¬ 
tives from a patient and 
family member about 
the burden of vision loss 
and its effect on inde¬ 
pendence. 

The symposium 
then focused on 
advances in treatment 


enue climate, has 
allowed several bills to 
move toward passage 
that will likely result in 
wider health insurance 
coverage, including 
vision care, for many of 
our state's residents 
who have previously 


not been able to afford 
to receive such cover¬ 
age, but didn't qualify 
for DSHS/Medicaid," 
said Rich Ryan, O.D., 
OPW president. 

"One of the less 
desirable aspects of this 
proposed coverage is 
that there have been 
some efforts to include 
language, which is 
included in the most 
likely of these bills to 
pass, that makes these 
state-assistance plans 
have MD-only panels," 
he said. "We have been 
very active with lobby¬ 
ing and grassroots 


and care delivery before 
Kerry Beebe, O.D., chair 
of the AOA Clinical 
Care Group, addressed 
the group, providing the 
AOA leadership per¬ 
spective. 

Dr. Beebe empha¬ 
sized the common 
issues that participants 
faced in the delivery of 
eye care, noting the 
problem of many 
patients not being aware 
that they should have a 
comprehensive eye 
exam. 

"If we can get peo¬ 
ple to realize they need 
to come in, then we can 
do something for them," 
Dr. Beebe said. 

Dr. Beebe highlight¬ 
ed the goals of the 
AOA's Healthy Eyes, 
Healthy People™ initia- 


efforts to keep such dis¬ 
criminatory language 
out of such bills," Dr. 
Ryan added. 

"The InfantSEE® 
resolution helps show 
very publicly to the leg¬ 
islature at this critical 
juncture that optomet¬ 
ric physicians are pub¬ 
lic-minded members of 
the health care team 
who have a concern for 
the residents of our 
state, not just for their 
own pocketbooks, and, 
in this current climate, I 
feel this can't but help 
with our efforts to argue 
that discriminating 
against our profession, 
which has demonstrated 
its concern for our state 
with this no-cost pro¬ 
gram that benefits the 
youngest of our resi¬ 
dents, has no valid 
basis," Dr. Ryan said. 

The Washington 
Senate adopted SR 8648 
on March 22. Similar res¬ 
olutions have been 
adopted in Georgia (HR 
514, March 3 and SR 567, 
April 10) and in South 
Carolina (S 662, April 12 
and H 3891, April 17). 


tive to improve the eye 
and visual health of 
Americans. 

Other participants 
at the symposium 
included the American 
Academy of 
Ophthalmology, the 
American Academy of 
Optometry, the 
American Society of 
Ophthalmic Registered 
Nurses, the Association 
for Research in Vision 
and Ophthalmology, the 
Centers for Disease 
Control and Prevention, 
Lighthouse 
International, the 
National Alliance for 
Eye and Vision 
Research, the National 
Association of Chronic 
Disease Directors, and 
the National Eye Health 
Education Program. 
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Eye on Washington 

NPI update 

CMS: providers should check on 
insurer contingency plan 


H ealth care 

providers should 
be checking with 
the health plans to find 
out what contingency 
plans they are putting 
into place regarding use 
of the National Provider 
Identifier (NPI), accord¬ 
ing to the U.S. Center for 
Medicare and Medicaid 
Services (CMS). 

As reported in the 
April 16 edition of AOA 
News , the CMS is now 
giving public and private 
health insurance plans 
until May 23,2008, to 
begin requiring NPIs on 
claims and other health 
care-related transactions. 
The government had 
planned to require the 
use of NPIs by May 23 of 
this year. 


However, health 
plans will have to issue 
contingency plans to 
specify exactly how and 
when they will begin 
phasing in use of the uni¬ 
versal provider identifica¬ 
tion numbers over the 
next year, according to 
the CMS. The contin¬ 
gency plans are to be 
issued by the original 
NPI compliance deadline. 

The AOA Advocacy 
Group advises 
optometrists to check 
insurer newsletters, Web 
sites and e-mail newslet¬ 
ters for contingency 
plans. 

The contingency 
plan applies to all enti¬ 
ties covered under the 
federal NPI regulations. 

CMS administrators 


say they will not levy 
fines for failure to utilize 
NPIs as long as covered 
entities can demonstrate 
a "good faith" effort to 
begin using the new 
identifiers. 

However, the CMS' 
new policy does not 
mean health care 
providers have an addi¬ 
tional 12 months to 
obtain and begin using 
NPIs. 

"Providers that have 
not yet obtained NPIs 
should do so immediate¬ 
ly," CMS warned. 

"Failure to obtain an 
NPI may be viewed as a 
violation of the good 
faith provisions of CMS' 
contingency guidance." 

Medicare intends to 
implement a contingency 


plan with specifics of the 
plan to be published 
shortly, the CMS added. 

AOA members 
should check the NPI 
page on the AOA Web 
site ( www.aoa.org/npi.xml ) 
regularly for information 
on the Medicare contin¬ 
gency plan, the AOA 
Advocacy Group empha¬ 
sizes. 

Optometrists can 
obtain their NPI num¬ 
bers at no charge online 
through the National 
Plan/Provider 
Enumeration System 
(NPPES) Web site 
( https://nppes.cms.hhs.gov ). 

For further informa¬ 
tion on the NPI contin¬ 
gency plan, see the CMS 
Web site 

(www.cms.hhs.gov). 



CMS offers HIT training online 


T he Centers for 
Medicare and 
Medicaid 

Services (CMS) has 
announced the nation¬ 
al launch of DOQ-IT 
(Doctor's Office 
Quality Information 
Technology) 

University, or DOQ-IT 
U, to support health 
information technology 
(HIT) in physicians' 
offices. 

DOQ-IT U is an 
interactive, Web-based 
tool designed to pro¬ 
vide solo and small-to- 
medium sized physi¬ 
cian practices with the 
education for success¬ 
ful HIT adoption, 
including lessons on 
culture change, vendor 
selection and opera¬ 
tional redesign, along 
with clinical processes. 

The nationally 
available e-learning 


system is available at 
no charge. 

The first learning 
sessions (modules), 
available now, focus on 
physician office work- 
flow redesign, culture 
change, and communi¬ 
cation necessary for 
successful Electronic 
Health Record (EHR) 
adoption, implementa¬ 
tion of care manage¬ 
ment, and the incorpo¬ 
ration of a strong 
patient self-manage¬ 
ment component to 
clinical care. 

Disease-specific 
modules, starting with 
diabetes, will include a 
patient self-manage¬ 
ment component, 
which is critical to suc¬ 
cessfully managing 
patients with chronic 
disease. 

DOQ-IT U is being 
developed and man¬ 


aged by the Quality 
Improvement 
Organization (QIO) 
program, under con¬ 
tract to the CMS. 

A QIO is present in 
each U.S. state, territo¬ 


ry, and the District of 
Columbia. 

For more informa¬ 
tion, see the CMS' 
DOQ-IT U Web site at: 
http://elearning.qmli- 
tynet.org. 


Kiplinger's flags optometry 
as 'great career' 


Optometry is second on the list of 
"7 Great Careers for 2007" published 
by Kiplinger's April 6. 

In a column listing top careers, 
Marty Nemko, career coach and 
author, places optometrist second, 
behind orthodontist. His criteria: "Here 
are seven careers that I believe, for 
many college-educated people, pro¬ 
vide an ideal combination of money, 
status, sense of fulfillment and good 
quality of life, and have good job mar¬ 
ket prospects for the foreseeable 


future." 

His take on optometrist: "high cure 
rate, self-employment possibility and 
six-figure average compensation. Plus, 
aging boomers mean increased 
demand for optometrists. See the 
American Optometric Association Web 
site or "Primary Care Optometry, fifth 
edition," by Theodore Grosvenor. 

Rounding out the list were audiolo¬ 
gist, physician assistant, higher educa¬ 
tion administrator, landscape architect 
and librarian. 
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Call for 2008 Optometry's 
Meeting™ courses opens May 7 

The Continuing Education Committee of the AOA is inviting submissions of 
optometric, paraoptometric, and optometric student education courses at the 
1 1 1th Annual AOA Congress & 38th Annual AOSA Conference: Optometry's 
Meeting™ in Seattle, WA, beginning May 7. Continuing education courses 
will be held from June 25 through June 29, 2008, at the Washington State 
Convention and Trade Center in Seattle. 

Courses submitted cover a wide variety of ophthalmic topics. All abstracts 
must be submitted electronically via online submission by Aug. 3, 2007. 

To submit a course, visit the AOA Web site, www.ooo.org, and click on the 
"2008 Call for Courses" icon. Inquiries regarding the Call for Courses can be 
e-mailed to: continuing-ed@ooo.org. 

Submissions must be completed by Aug. 3, 2007, for consideration. 
Notification of selected courses will be e-mailed to all applicants in early fall. 


NEW IN PRACTICE? 



Bolster your confidence and practice management savvy by 
attending the New in Practice - Panel of Expert series while 
in Boston for Optometry’s Meeting ™. Based on the new 
practitioner series offered In the past a panel of experts will 
discuss a range of popular practice management topics that 
impact optometrists just starting their careers or preparing to 
change practice settings. 


Billing & Coding 

The intricacies of coding and billing cannot be addressed in 
one session: however, “new In practice* attendees will walk 
away with a better understanding of different types of eye 
examinations, special diagnostic testing, and how to code 
each one appropriately for billing purposes. Additionally, the 
experts will address "in office” surgical procedures that op¬ 
tometrists perform and how to apply for reimbursement. 

Setting Up An Optical 

Whether you are starting cold in private practice or moving 
over from corporate practice, one of the most daunting tasks 
a practitioner faces is “How to set up an optical?” This 
course will help you decide whether you want to have an In 
house 1 ’ lab or use an outside optical lab. It will also provide 
insight into many of the new automated lab equipment. Also 
the course will cover how to maximize your frame, lens and 
contact lens purchasing dollars. 

Financial Management 

A successful optometric practice relies on sound financial 
fundamentals. This course will discuss concepts such as 
cash flow, gross versus net profits, tax considerations for 
the sole proprietor or S-oorporation and retirement planning 
among other topics. The participant will leave with a good 
basic understanding of the financial aspects of running a 
practice. 

New Technologies In Optometric Care 

Wouldn't it be nice to have all the new toys and gadgets for 
your office? Unfortunately we have to decide what is neces¬ 
sary and what is “icing on the cake.” This course will help 
the new practitioner decide on what new equipment to pur¬ 
chase. The speakers will present the average cost of each 
piece of new technology, the return on investment (medical 
reimbursement rates), how to code and bill for the new pro- 
oedures, and when the new practitioner should consider 
purchasing new equipment. 

Sign up now atwww.optometrysmeeting.org 


. .CIBA 
Vision. 

A Novartii Company 


5-kilometer 
Run/Walk 
making 
Castle 
Island trek 

T he venue for 
Optometry's 
Meeting™ 5K 
Run /Walk has changed 
to Castle Island in South 
Boston. The event, 
sponsored by CIBA 
Vision, a Novartis 
Company, was original¬ 
ly scheduled along the 
Charles River, but has 
been moved due to con¬ 
struction in the area. 

Castle Island is a 22- 
acre park connected to 
the mainland by pedes¬ 
trian and vehicular 
causeways. 

The island's center- 
piece is Fort 
Independence, which 
played a vital role in 
protecting the harbor 
during America's early 
period. The flat terrain 
is a natural attraction 
for early morning walk¬ 
ers, joggers and runners, 
and its spectacular view 
of downtown Boston is 
beyond compare. 

The Optometry's 
Meeting™ Fun Run/ 
Walk will be held Satur¬ 
day, June 30 at 6:30 a.m. 

Buses will depart at 
6 a.m. from the Sheraton 
Hotel on Dalton Street; 
please be prompt. For 
those staying at other 
hotels within the AOA 
Block (Westin Copley 
Place or Boston Park 
Plaza), shuttles will 
depart at 5:30 a.m. to 
allow time to get to the 
Sheraton prior to the 5K 
Fun Run /Walk bus 
departure. 

The event will start 
promptly at 6:30 a.m. 

Refreshments and 
prizes will be provided. 
Register for function 
#0340 ($10 per person). 

Visit www.optome¬ 
try smeeting.org/x5262. 
xml for more details. 
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1 Month and 
counting... 

By Dick Schuck, O.D., 

Exhibits Committee Chair 

Optometry's Meeting™ has always had a 
lot to offer AOA members and now it is offer¬ 
ing even more! The exhibit hall has become 
one of the highlights of Optometry's Meeting™. 

As Optometry's Meeting™ has grown, so 
has the number of exhibitors and the size of the 
exhibit hall. In our exhibit hall, you can find 
everything that is needed to practice optometry 
in today's demanding world, from the newest 
and most innovative equipment to reference 
books and services. If you want it, we have it! 

We have some fun events and raffles in this 
year's exhibit hall and thousands of dollars 
worth of giveaways. On Thursday, we are hav¬ 
ing an International Wine & Cheese reception 
from 4 p.m. to 7:30 p.m., sponsored by HOYA, 
and Friday is "Buck-a-Beer" night from 
4:30 p.m. to 6 p.m. with domestic bottles of 
beer for just $1, courtesy of the AOA. 

HOYA is again giving away one Philips 42" 
HD-Ready Plasma TV EACH DAY the exhibit 
hall is open. Money to Burn is back and even 
better. We are raffling more than $13,000 in 
cash and money-saving coupons in the exhibit 
hall. 

Don't forget one of the most appreciated 
exhibit hall crowd pleasers, the Marchon spon¬ 
sored lunch coupon (good for Friday or 
Saturday) in the exhibit hall. 

The AOA has sponsored its share as well. 
With the bingo card giveaway, you could win a 
suitcase packed full of travel essentials. A spe¬ 
cial monetary drawing for students and paraop- 
tometrics will take place each day in the hall. 
You could also win a free trip to Seattle to 
attend the 2008 Optometry's Meeting™ by fill¬ 
ing out the Attendee Survey that you will receive 
via e-mail immediately after the meeting. As you 
can surely see, there are plenty of opportunities 
to win great prizes again this year. 

Be sure to stop by the AOA booth (#1505), 
where AOA staff and volunteers will fill you in 
on the important happenings at the AOA and 
send you off with a commemorative pin... a hot 
collector's item for some! Also, don't forget to 
stop by booth #1705 for your free and stylish 
Optometry's Meeting™ t-shirt. 

The VisionWeb Cyber Cafe (#935) is locat¬ 
ed in the exhibit hall as well. Say hello to 
VisionWeb representatives and feel free to surf 
the Internet or check your e-mail. 

Exhibitors have invested a lot of money for 
the privilege of being in the exhibit hall, and the 
AOA and AOSA appreciate their support. 
Without exhibitor support, we would have to 
raise registration fees or reduce free services 
now offered to our attendees. 

Stop by and thank the exhibitors for their 
continued support at Optometry's Meeting™. 
While you are at it, purchase some needed 
items and help make this exhibit hall the best 
buying exhibit hall in the industry! 

SEE YOU IN BOSTON! 



Boston Pops to cap 
Optometry's Meeting™ 


T he stage is set for 
melodious sounds 
with an upbeat 
tempo and beautiful sur¬ 
roundings—and the 
Presidential Celebration 
(Saturday)—courtesy of 
the Boston Pops and 
generously sponsored by 
Signet Armorlite. 

The Boston Pops first 
performed in 1885 and 
has been dazzling audi¬ 
ences with "concerts of a 
lighter kind of music" 
ever since. 

Due to capacity, the 
beloved "America's 
Orchestra" will entertain 
Optometry's Meeting™ 
attendees on both Friday 
and Saturday evenings. 
Friday's performance is 
designated as "student 
night," although it is 
open to ODs, paraopto- 
metrics, and their guests. 

The Friday night 
program will include the 
presentation of the 
AOSA Executive 
Committee and recogni¬ 
tion of the 100th anniver¬ 
sary of the 

Massachusetts Society of 
Optometrists. Register 
for Friday's performance 
using function code 
#0280. 

Saturday's perform¬ 
ance will begin with the 
Presidential Celebration. 
ODs, paraoptometrics, 
and their guests are wel¬ 
come to attend 
Saturday's performance. 
Register using function 
code #0380. 

Student tickets will 
not be allocated for 
Saturday's performance. 


as they will want to 
attend their own special 
event that evening. 

Unlike in years past, 
all attendees must regis¬ 
ter for either Friday's or 
Saturday's event (#0280 
or #0380, respectively). 

Signet Armorlite has 
made the Boston Pops 
possible by sponsoring 
both nights. However, 
professional attendees 
and their guests may 
only attend one night, 
due to space limitations. 

All attendees, 
regardless of perform¬ 
ance, MUST exchange 
the ticket(s) received in 
their registration packets 
for actual Boston Pops 
tickets in the Registration 
Lobby at the Hynes 
Convention Center. Your 
registration packet ticket 
will NOT get you access 
into the Boston Pops. 



For more information, 
and to register, visit 
www. o ptometrys meet¬ 
ing, org. 


Junior delegates now 
welcome at Pops concerts 

Due to popular demand, children (junior dele¬ 
gates) ages 8-17 are now allowed to attend the 
Boston Pops with their parent(s) or guardian(s). If 
your junior delegate is 8 or older and already regis¬ 
tered, and you would like them to attend the Boston 
Pops, please visit www.optometrysmeeting.org to add 
either Friday or Saturday night to your registration. 
Select "Continue a Previous Registration Session," 
then enter your FORM and CONTROL numbers and 
then add Function Code: 0580 (Friday) OR (0680) 
Saturday to the registration. 

There is a $50 fee per child 8-17 to attend either 
performance. The AOA reserves the right to deny 
access to any child who appears to be under the age 
of 8 and/or is disruptive during either performance. 
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THE BOSTON POPS X 2. 


Friday, June 29th OR Saturday, June 30th 

The 110th Annual AOA Congress & 

37th Annual AOSA Conference: Optometry's Meeting™ 

Hynes Convention Center, Boston, MA 

CONFERENCE EXHIBITS 

June 27-July 1, 2007 June 28 - 30, 2007 

The Presidential Celebration sponsored by Signet Armorlite, promises to be a truly 
memorable experience. Please do not pass up this wonderful opportunity to see one of the 
world's most famous orchestras, The Boston Pops. 

The Boston Pops' first performed in 1 885 and have been dazzling audiences with 
"concerts of a lighter kind of music" ever since. Unlike in years past, all attendees MUST 
REGISTER for either Friday's or Saturday's event (#0280 or #0380, respectively). Signet 
Armorlite has made the Boston Pops possible by sponsoring both nights; however, 
professional attendees and their guests (including Jr. Delegates 8-17 years of age) may 
only attend one night, due to space limitations. 

Furthermore, don't forget this year's PracticePlus Challenge...The Leaderboard 
Championship Tournament. The top two earning states, between June 1, 2006 and May 
31, 2007, will receive a $25,000 bonus. Plus, just to make sure smaller states have a 
chance to win, an additional $25,000 will be shared by the two states having the biggest 
year-over-year earnings growth. These states' earnings must fall within the top two thirds of 
participating states and have the largest year-over-year percentage growth during the 
promotion period. Awards will be announced at Optometry's Meeting™ prior to the 
Boston Pops on Saturday. 



American Optometric 
Association 


Unparalled CE • 200+ Exhibitors 
House of Delegates • Professional Interaction 
Optometry's Meeting™ 



To register and learn more about Optometry's Meeting™ visit 

www.optometrysmeeting.org 

















Sunday CE programs highlight 
aviation vision, diabetes, brain injury 


O ptometry's 
Meeting™ 
Sunday educa¬ 
tion track runs the 
gamut from diabetes to 
aviation vision to neuro- 
optometry. 

Essilor is sponsor¬ 
ing "Aviation Vision," 
course #4110, from 
8 a.m. to 3 p.m. 
(Lecturers: T. Brunstet- 
ter, O.D.; Ph.D., J. Kent, 
O.D.; V. Nakagawara, 
O.D.; J. Weaver, O.D.) 

This six-hour course 
is designed to prepare 
optometrists to meet the 
basic needs of their pilot 
patients, whether they 
are involved in general, 
commercial, or military 
aviation. 

The course will 
cover the FAA aviation 
medical examination 
and certification 
process; aviation vision 
standards; prescription 
options for aviation; 
color vision in aviation; 
spatial disorientation; 
night vision in aviation; 
and refractive surgery in 
aviation. 


"Diabetes: An 
Inside Look," course 
#4108, will be held from 
8 a.m. to 11 a.m. 
(Lecturers: P. Ajamian, 
O.D.; A. Chous, O.D.; 

J. Gerson, O.D.) 

This course will 
take a unique look at 
diabetes, the disease, 
and not just the 
retinopathy associated 
with it. 

Utilizing several 
experts, one of whom 
has lived with diabetes 
since youth, course 
attendees should walk 
away with a unique 
understanding of dia¬ 
betic patients and the 
OD's role in their care. 

The AO A Neuro- 
Optometry Track pro¬ 
gram is comprised of 
four courses on Sunday 
morning from 8 a.m. to 
noon. 

The program is 
designed to provide the 
optometrist with a com¬ 
prehensive background 
and epidemiology of the 
brain-injured and aging 
populations and the 



visual deficits that are 
common to these 
groups. 

Lecturers will dis¬ 
cuss the impact on prac¬ 
tices and opportunities 
for expanding patient 
care, as well as the nec¬ 
essary education and 
resources available. 

In addition, the 
evaluation and treat¬ 
ment process will be 
described in relation to 
the various neurological 
deficits. 

The importance of 
collaboration and ways 
to engage in team-build¬ 
ing will be discussed. 

Various case studies 
will be presented. 


Registrants can sign 
up for any number of 
courses. 

"Epidemiology of 
Brain Injury," course 
#4114, will be from 
8 a.m. to 9 a.m. 

(Lecturer: E. Ikeda, O.D.) 

"Education and 
Preparation to Serve 
the TBI Population," 
course #4116, will be 
from 9 a.m. to 10 a.m. 
(Lecturer: M. Cron, 

O.D.) 

"Evaluation and 
Management of the 
N euro-Optometric 
Patient," course #4118, 
will be from 10 a.m. to 
11 a.m. (Lecturer: 

B. Heinke-Montecalvo, 
O.D.) 

"Specialized 
Treatment Strategies, 
Available Resources 
and Case Studies," 

course #4120, will be 
from 11 a.m. to noon. 
(Lecturer: C. Carman- 
Merrifield, O.D.) 

For more informa¬ 
tion, and to register for 
courses, visit 
www.optometrysmeeting.org 


Exhibit to showcase 
work of AOA Foundation 


O ptometrists 
attending 
Optometry's 
Meeting™ in June will 
see one booth that has 
never been there before. 
Standing by itself near 
the exhibit hall entrance, 
it will display oph¬ 
thalmic equipment 
bashed by Hurricane 
Katrina. 

The beat-up chair 
and instruments were 
actually functioning the 
day before Katrina in a 
Louisiana optometric 
office. 

Now, why would 
this display be in the 
Boston meeting? It is 
there to highlight that 
the Optometric Disaster 


Relief Fund, initially 
established by the AOA, 
is now one of the enti¬ 
ties of the American 
Optometric 
Association's 
Foundation for Science, 
Education and Charity 
(AOA Foundation). 

You will be hearing 
a lot about the AOA 
Foundation because it 
was created to be the 
fundraising arm for 
optometry. TheAOAF- 
SEC has seven entities 
under its jurisdiction: 
AOA Endowment Fund; 
InfantSEE®; 
International Library, 
Archives and Museum 
for Optometry 
(ILAMO); Optometric 


Disaster Relief Fund; 
Vision Awareness 
Network; VISION USA 
and the Committee on 
Research. 

The booth at 
Optometry's Meeting™ 
is a tribute to the more 
than 700 individual 
ODs, state associations, 
local districts and soci¬ 
eties, manufacturers and 
venders who — with lit¬ 
tle urging — created a 
fund of more than 
$500,000 to be distrib¬ 
uted to those 
optometrists affected by 
Katrina and other disas¬ 
ters. We salute them for 
their generosity and 
thoughtfulness. 

The fund continues 


because we all know 
there will be other dis¬ 
asters. It is not "if," it is 
"when." Contributions 
to the AOA Foundation 
are tax-deductible. 

AOA 

Foundation 

Board 

members 

Irving Bennett, O.D. 

Paul Berman, O.D. 

Dori M. Carlson, O.D. 
David A. Cockrell, O.D. 
Richard Hopping, O.D. 
Ben Lynch 

(Winchester Optical Co.) 
Jacques Stoerr 
(formerly of Essilor) 
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Children, 

from page 1 

Both Sen. Bond and 
Sen. Dodd have been 
leaders in Congress on 
education and health 
issues, according to the 
AO A Advocacy Group. 

"Good vision is crit¬ 
ical to learning. This 
important legislation 
will improve vision care 
for children to better 
equip them to succeed 
in school and in life," 
Sen. Bond said. "With 
the support of the 
American Academy of 
Ophthalmology, the 
American Optometric 
Association and the 
Vision Council of 
America together we 
will make a difference 
in the lives of children 
across the country." 

In 2006, Sen. Bond 
was presented with the 
AOA's Health Care 
Leadership award for 
his longtime advocacy 
for eye and vision care 
for children. 

"There is nothing of 
greater importance than 
the health and well¬ 
being of our nation's 
children, and good 
vision care is a critical 
component of quality 
health care," Sen. Dodd 
said. "Left undiagnosed 
or untreated, vision 
problems can seriously 
affect a child's ability to 
complete their school- 
work and interact with 
their peers. This bill will 
help ensure that chil¬ 
dren get the vision care 
they need and will help 
improve the quality of 
life for children across 
the country." 

"The Bond-Dodd 

Medicaid plans 
paying for performance 

More than half of state Medicaid programs 
now provide financial incentives to health care 
providers to encourage better quality care, accord¬ 
ing to a report on a pay-for-performance survey 
published April 12 by the Commonwealth Fund. 

The survey found that nearly 85 percent plan 
to have pay-for-performance (P4P) programs estab¬ 
lished within the next five years, the survey found. 
The report can be accessed on the Commonwealth 
Foundation Web site ( www.cmwf.org) 


Vision Care for Kids Act is 
an important assign¬ 
ment for Congress and a 
timely reminder for 
America of what needs 
to be done to help con¬ 
cerned parents and 
teachers ensure that no 
child is left behind in 
the classroom due to an 
undiagnosed or untreat¬ 
ed vision problem," said 


C. Thomas Crooks, 

O.D., president of the 
AO A. "Optometry is 
proud to support true 
leaders like Senator 
Bond and Senator Dodd 
in the effort to provide 
states with the resources 
- the federal dollars - 
they need to make chil¬ 
dren's vision and class¬ 
room learning a top pri¬ 
ority." 

"About 80 percent 
of all learning during a 
child's first 12 years 
comes through vision. 
Vision problems that are 
not diagnosed and treat¬ 
ed hinder learning, and 
cause permanent vision 
loss," Dr. Crooks said. 
"That's why the AO A 
and doctors of optome¬ 
try across the country 
are working so hard to 
respond to this national 
concern through sup¬ 
port for comprehensive 
eye exam programs in 
the states, legislation to 
help identify vision 
problems, the 
InfantSEE® initiative 
and, from today for¬ 
ward, the Vision Care for 
Kids Act." 

"Optometrists are 
on the frontline of eye 


care in communities 
across our country, and 
all too often we see the 
devastating toll on chil¬ 
dren and their families 
of vision disorders that 
were not diagnosed or 
treated early," said AOA 
Trustee Joe Ellis, O.D., 
member of the AOA 
Board of Trustees. 

"S. 1117 and HR 507 


recognize that more 
must be done, and I'm 
proud that the AOA is 
already working with 
Senators Bond and 
Dodd to see it become 
law," he said. 

According to data 
from Making the Grade, 
an analysis of state and 
federal children's vision 
care policy, 32 states 
require vision screen¬ 
ings for students, but 29 


of them do not require 
children who fail the 
screening to have a 
comprehensive eye 
examination. 

Because up to two- 
thirds of children who 
fail vision screenings do 
not comply with recom¬ 
mended eye exams, 
many children enter 
school with uncorrected 
vision problems, the 
study found. 

"Eye and vision 
specialists, such as 
optometrists, are best 
able to diagnose and 
treat amblyopia and 
other vision problems," 
Hymes noted. 

"Amblyopia is treat¬ 
able and preventable if 
caught within the early 
years of a child's life, 
but it remains the lead¬ 
ing cause of vision loss 
in Americans under age 
45," Hymes said. 

"Universal eye 
exams for children 
entering school are criti¬ 
cal for the early inter¬ 
vention needed to treat 
diseases and disorders 
such as amblyopia, stra¬ 
bismus, retinoblastoma, 
and other serious and 
potentially blinding 
problems that can lead 
to poor school perform¬ 
ance and other issues 
that can ultimately 
affect quality of life," he 
added. 


VA seeking director 
of Optometry Service 

The Department of Veterans Affairs (VA) is 
soliciting applications for the position of national 
director for the Optometry Service. 

The director of the Optometry Service is 
responsible for the Veterans Health 
Administration's (VHA) national policy and pro¬ 
gram design as well as oversight for services 
related to optometry and eye care. 

The director also serves as the principal 
adviser on these issues to the Undersecretary for 
Health, Department of Veterans Affairs. 

Applicants must be licensed optometrists and 
U.S. citizens. 

Applications with all required materials must 
be received no later than May 7, 2007. 

Additional information can be found online 
at www.vhoexecrecruit.cio.med.vo.gov or by 
calling (202) 273-8369. 


'The Bond-Dodd Vision Care for 
Kids Act is an important 
assignment for Congress and a 
timely reminder for America of 
what needs to be done to help 
concerned parents and teachers 
ensure that no child is left behind 
in the classroom due to 
an undiagnosed or 
untreated vision problem 
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RedTrayOptical 


Maximum Discounts From America's Best Labs 



Get the buying 
power of a 
mega practice. 

As the owner of a small to medium practice, you know the best way 
to save on you r 'cost of goods’ has always been to concentrate 
your purchases with a few key suppliers and buy the rest of 
your products through a traditional buying group. But unless 
you do a lot of volume, that still doesn't get you the maximum 
discount offered by most optical labs and frame companies. 

Now there is something new, Red Tray Optical. 

Founded by Jerry Hayes, OD, Red Tray offers you the maximum published 
discount from a select group of top optical labs and frame companies. And, unlike 
traditional buying groups, we don't hold back any of the discount. You get it all! 


As a Red Tray member, you don't have to own a chain of offices or have a Million Dollar practice to get the 

maximum published discount on every lab purchase and every frame you buy — regardless of your monthly 

volume. Getting thousands of dollars in extra discounts could be as simple as billing your lab purchases through Red Tray. 


Effective immediately, you will receive these maximum discounts from America's best labs 


• Bell-Duffens 2496* 

• Crown Optical 249 6* 

• DBL Labs 249 6* 

• Duffens Optical 2496* 

• East Coast Ophthalmic 2496' 


• Elite Optical 2496* 

• Essilor New Jersey 24%' 
- Eye-Kraft 2596 

• HOYA Dallas 20% 

• HOYA Hartford 20% 


• HOYA Seattle 20% 

• IcareLabs Cold Level 

• Interstate Optical 10%' 

• Luzerne Optical 20% 

• Meridian Optical 24%' 


• New City Optical 2496* 

• Omega Dallas 2496* 

• Optical Supply Inc. 2496’ 

• Pech Optical 25% 

• Rite-Style Optical 2096 


• Robertson Optical 20% 

• Southern Optical 24%' 
■ Sutherlin Optical 15% 

• Top Network 24%* 

• Twin City Optical 2496* 


Discounts ore off list. *Discounts are off National Price List. For a complete listing, go to www.redtroysaves.com. 


Typical 

Buying 

Your 
Red Tray 

Compare 

Group 

Discount 

and save: 

15% 

18% 

Aspex Eyewear 

16% 

20% 

Charmant Group* 

15% 

20% 

ClearVision Optical* 

16% 

20% 

L'Amy Group 

17% 

20% 

Luxottica Group* 

17% 

20% 

Marchon Eyewear* 

17% 

20% 

Marcolin Eyewear* 

7% 

10% 

Pro Design Eyewear* 

13% 

17% 

REM Eyewear 

20% 

20% 

Revolution Eyewear 

15% 

20% 

Safilo Group* 

10% 

15% 

Signature Eyewear* 

6% 

10% 

Silhouette 

8% 

12.5% 

Tura Optical* 

16% 

20% 

Viva Group* 


Discounts are off list *Maximum discounts vary by individual 
designer lines. 


Use your lab purchases to get maximum discounts 
from America's top frame companies. 

Are you paying too much for your frames? You decide. At left, are just a few of the 
discounts Red Tray members receive from the nation's leading frame suppliers. Fora 
complete 'at-a-glance' comparison of Red Tray discounts by individual designer line, 
call Linda Holley at 800.416.7676, Ext 292. 


How do we offer such great discounts? 

First off, we create buying power by signing up thousands of dispensing practices across 
the country. Then we cut our margins to the bone by charging members an admin fee as 
low as 1% of their purchases. Go to www.redtroysoves.com for a complete explanation 
of our discount structure and see how you can benefit from one of the strongest discount 
programs available today. 


Buy from Red Tray preferred suppliers and add 
thousands to your bottom line. 


Membership is FREE. Call 80D.416.7676 or go to www.redtraysaves.com 










Corps, 

from page 1 



Rep. Bart Gordon 
(D-TN) 



Rep. Joe Pitts (R-PA) 


ed from participation in 
the program when it 
was last re-authorized 
by Congress in 2002. 

This year, as part of 
its campaign to expand 
access to ODs, the AOA 
Advocacy Group has 
launched an intensified 
effort to win full inclu¬ 
sion of ODs in the 
NHSC, according to 
AOA Washington Office 
Director Jon Hymes. 

'The exclusion of 
optometrists from the 
NHSC student loan pro¬ 
gram has resulted in 
severely restricted 
access to primary eye 
care services," said Rep. 
Gordon. "This bill will 
reinstate optometrists in 
the NHSC student loan 
repayment program and 
help bring qualified eye 
doctors to the rural and 
urban areas where they 
are needed." 

The program pro¬ 
vides financial support 
specifically aimed at 
easing the debt burden 
associated with a pro¬ 
fessional education, and 
allows carefully selected 
clinicians - including 
primary care physicians, 
nurse practitioners, den¬ 
tists, mental and behav¬ 
ioral health profession¬ 
als, physician assistants, 
certified nurse-mid¬ 
wives and dental 
hygienists - to under¬ 
take an extraordinary, 
multi-year commitment 
to safeguarding public 
health. 

"Excluding 

optometrists from par¬ 
ticipating in the 
National Health Service 
Corps student loan 
repayment and scholar¬ 
ship programs was sim¬ 
ply the wrong move," 
Rep. Pitts concurred. 

"It's clear that the 
exclusion of 
optometrists, the 
nation's frontline 
providers of eye and 
vision care, has made 
the program less effec¬ 
tive than it needs to be. 
Working with health 
care policy leaders in 
Congress like 
Representatives Gordon 


and Pitts, optometry 
will now need to con¬ 
vince Congress to pass 
HR 1884 and make this 
much-needed change," 
Hymes said. 

Today, only about 
17 percent of communi¬ 
ty health centers have 
an optometrist on staff, 
which severely restricts 
access to primary eye 
care services, including 


comprehensive eye 
exams; detecting and 
diagnosing eye diseases 
like glaucoma, cataracts, 
retinal disorders and 
eye infections; treating 
eye diseases and evalu¬ 
ating and treating pres¬ 
byopia and other vision 
conditions, he said. 

"Including optome¬ 
try students in the 
National Health Service 
Corps Program will 
help expand the public's 
access to preventive eye 
care services in under¬ 
served areas while offer¬ 
ing students needed 
scholarships and loan 
repayment opportuni¬ 
ties at a time of rising 
student debt," said 
Hector Santiago, O.D., 
Ph.D., president of the 
Association of Schools 
and Colleges of 
Optometry. 

Reps. Pitts and 
Gordon have estab¬ 
lished reputations as 
advocates of both eye 
care and the under¬ 
served. 

"Representative 
Bart Gordon is commit¬ 
ted to ensuring that 
Americans in medically 
underserved areas, 
including our seniors, 
veterans and children, 
are able to get the eye 
and vision care services 
they need and deserve, 
said C. Thomas Crooks, 
O.D., president of the 
AOA. 


"Optometrists in 
Tennessee and across 
the country are proud of 
Representative Gordon's 
strong leadership on 
health care access 
issues, and are ready to 
meet the challenge to 
get care where it is 
needed most." 

"Representative Joe 
Pitts has long proven 
his commitment to mak¬ 


ing eye and vision care 
services available to 
Americans in medically 
underserved areas. He's 
worked to see that our 
seniors, veterans and 


children are able to get 
the care they need and 
deserve," said Barbara 
M. Yanak, O.D., presi¬ 
dent of the 
Pennsylvania 
Optometric Association. 

"Representative 
Pitts has shown strong 
leadership on health 
care access issues, and 
now optometrists in 
Pennsylvania and across 
the country are ready to 
meet the challenge of 
providing care where 
it's most needed,"she 
added. 

In addition to back¬ 
ing from the AOA, HR 
1884 is also supported 
by the Pennsylvania 
Optometric Association, 
the American 
Optometric Student 
Association and the 
Association of Schools 
and Colleges of 
Optometry. 


Volunteers wanted for 
sports vision evaluation 
at 2007 Junior Olympics 

Thanks to the generosity of CIBA Vision, the 
AOA Sports Vision Section (SVS) will again be con¬ 
ducting free vision evaluations for athletes compet¬ 
ing in the 2007 AAU Junior Olympic Games in 
Knoxville, TN, July 25-28, and volunteer 
optometrists and students of optometry are needed 
to help with the evaluations. 

"Don't miss this chance to participate in this 
excellent opportunity to get hands-on training and 
experience in the latest sports vision evaluation 
techniques," noted section officials. 

The program also provides an opportunity to 
gather data, establish testing protocols, and aid in 
identifying the best types of sports vision evaluation 
equipment. 

The AAU Junior Olympic Games is the largest 
national multi-sport event conducted annually for 
youth in the United States. More than 3,800 Junior 
Olympic athletes have received free vision evalua¬ 
tions from the SVS in the last 1 3 years. 

The 2007 evaluations will again be spearhead¬ 
ed by SVS members Steven A. Hitzeman, O.D., 
and Stephen Beckerman, O.D. 

ODs interested in volunteering or seeking more 
information should call the SVS office at (800) 365- 
2219, ext. 4208 or e-mail bmossman@ooo.org. 

Prospective volunteers will be contacted prior to 
the evaluations and informed of any funding avail¬ 
able to help defray expenses, such as meals and 
accommodations. 


"The exclusion of optometrists 
from the NHSC student loan 
program has resulted in severely 
restricted access to primary eye 
care services." 
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REMEMBER . . . 

Order Your Optometric Office Materials 



Q & A Series Pamphlets Code Books HIPAA Forms Stationery 


Through The American Optometric Order Department 


♦ Letterhead - Choose from five different styles to 
be imprinted with your personal information. 

♦ Answer to Your Questions Series - These 
easy to read pamphlets help answer patients 
eye care questions. 

♦ Educational Material - NEW interactive CD 
with teachers guide included. Also, several 
pamphlets written for children’s specific 
vision care. 

♦ Fact Sheets - Easy to understand text and 
interesting facts with well drawn illustrations. 


♦ Wise Eyes Materials - Provides a fun way to 
teach children about the magic of sight. Designed 
especially for kindergarten through third grade. 

♦ Code Books - A list of codes to aid in submitting 
Medicare and third party insurance claims. 

♦ Charts and Models - Great for office displays 
and one-to-one patient education. 

♦ Signs and Plaques - Clearly mark the 
important locations in your office with our large 
selection of signs. Name badges and plaques 
also available. 



Wise Eyes 


'illllk 

1 mini 

American Optometric 
Association 

243 N. Lindbergh Blvd 
St. Louis, MO 63141 


Charts & Models Educational Fact Sheets Plaques/Signs 


Office Hours: Monday - Friday, 8AM-4PM (Central Standard Time) 

(314) 991-4101 
Orders@aoa.org 

www.aoa.org under doctors/order department 


automated telephone (800) 262-2210 available 24 hours a day, 7 days a week. 















































































Advanced Medical 
Optics 

Alcon 

Allergan 

Bausch & Lomb 

CIBA Vision Corporation 

CooperVision 

Essilor of America 

HOYA Vision Care 

Liberty Sport 

Luxottica Group 

Marchon Eyewear 

Optos 

Signet Armorlite 

TLC Vision Corporation 

Transitions Optical 

Vision Service Plan 

VisionWeb 

Vistakon® division of 
Johnson & Johnson 
Vision Care 


Industry Profile: 
Essilor 

Each year Essilor is proud to share with you 
the ways the company continues to live out its cor¬ 
porate mission. Helping the world see better by 
providing excellent vision through premium prod¬ 
ucts and services is not just a far-reaching goal to 
be attained, it is the cornerstone of every product 
launch, technological advancement, and program 
the company delivers. 

As proof of that commitment to the industry, 
Essilor continues to bring innovation to life through 
advances in lens technology and education. 

This year marked another year of success for 
Varilux® lenses. Since the launch of Varilux® 
Physio 360°™ and Varilux Physio™ in January 
2006, Varilux has experienced aggressive growth 
and the expansion of the product line with the 
availability of new materials. 

These lenses introduced wavefront correction 
in progressive lenses for the first time for the indus¬ 
try. In September 2006, the one-millionth Varilux 
Physio lens was sold, proving successful market 
acceptance for this new lens. 

But beyond sales, research indicates Varilux 
Physio lenses provide up to 30 percent greater 
contrast sensitivity than other standard progressive 
lenses. 

Essilor recently announced the launch of Crizal 
Sun™, the first integrated Anti-Reflective coating 
created specifically for sunwear. This product 
serves as the solution to a very real need in the 
market, as there was no ideal coating for sunwear 
before Crizal Sun. Essilor proudly continues to 
bring you premium quality with proven results. 

Essilor continues to be a proud member of the 
American Optometric Association Ophthalmic 
Council. And we remain committed to empowering 
eye care professionals through comprehensive edu¬ 
cational programs throughout the year. 

Our product training courses, seminars, lec¬ 
tures and training materials help eye care profes¬ 
sionals effectively meet the unique needs of their 
individual patients, ensuring quality practice man¬ 
agement and success. 

These educational programs have been met 
with exceptional success, with ECPs taking advan¬ 
tage of training opportunities including Essilor 
Academy and the Management Business 
Academy, in conjunction with CIBA Vision. 

Through Essilor's other in-office training mod¬ 
ules such as Knowledge Quest and Stimuleye, 

ECPs can carry out optical training, practice build¬ 
ing techniques, dispensing knowledge and more 
with their staffs. 

Throughout the coming years, look for Essilor 
to provide even better solutions to help the world 
see better, through the continuous partnering and 
educational offerings to which Essilor is committed. 


Industry Profile is a regular feature in AOA 
News allowing participants of the 
Ophthalmic Council to express 
themselves on issues and products they 
consider important 
to the members of the AOA . 


Vistakon announces 
customer development group 


V istakon®, 

Division of 
Johnson & 
Johnson Vision Care, 

Inc., announced the 
launch of its new 
Customer Development 
Group in March. 

The group is dedi¬ 
cated to meeting the 
needs of eye care profes¬ 
sionals, retailers, and 
distributors. 

Pat Cummings, 

O.D., formerly vice pres¬ 
ident, Professional 
Affairs, has been 
appointed vice presi¬ 
dent, Professional Group 
and Customer 
Development, and will 
lead the company's 
efforts to develop and 
implement strategies 
and programs that focus 
on professional and 
practice development for 
eye care professionals 
and make it easier and 
more efficient for cus¬ 
tomers to do business 
with Vistakon. 

"Vistakon is dedicat¬ 
ed to making every 
experience with our 
company a positive one 
for our customers," said 
Dr. Cummings. 

"As the contact lens 
market leader, we want 
to be a leader in cus¬ 
tomer service as well. 

The Customer 
Development Group is 
responsible for making 
sure that we are respond¬ 
ing to customer needs, 
monitoring and address¬ 
ing customer feedback, 
and being flexible in 
offering customized 
products and services to 
our customers." 

Jack Rawle will lead 
the group as senior direc¬ 
tor, Customer 
Development. 

Bryan Pinciaro and 
Derrick Artis, O.D., for¬ 
mer director. Professional 
Affairs, were announced 
as directors of Customer 
Development. 


Vistakon to 
discontinue 
Acuvue® Toric 

Vistakon also 
announced plans to dis¬ 
continue its Acuvue® 
Brand Toric Contact 
Lenses in the United 
States after January 2008. 

Now that Acuvue® 
Advance™ for 
Astigmatism Brand 
Contact Lenses are the 
No. 1 prescribed toric 
contact lens, the compa¬ 
ny said they are a better 
option for patients. 

"With its unique 
Accelerated Stabilization 
Design, Hydraclear® 
technology for all day 
comfort, and Class IUV- 
blocking, Acuvue 
Advance for 
Astigmatism is a better 
option for current 
Acuvue Toric patients," 
said Dr. Cummings. 

"Acuvue Advance 
for Astigmatism is also a 
marked advantage for 
practitioners because it 
helps reduce chair time 
when fitting astigmatic 
patients," he said. "The 
traditional toric lens fit¬ 
ting process can require 
waiting up to 15 minutes 
for the lens to settle 
before assessing its fit. 
The Accelerated 
Stabilization Design of 
Acuvue Advance for 
Astigmatism stabilizes 
the lens, allowing it to 
settle into place within 
one minute." 

To help Acuvue 
Toric wearers make a 
smooth transition to 
Acuvue Advance for 
Astigmatism, Vistakon 
will offer patients a $75 
rebate for a year's sup¬ 
ply of Acuvue Advance 
for Astigmatism Contact 
Lenses following an eye 
exam. 

For more informa¬ 
tion, visit www.ecp.acu- 
vue.com or call (800) 843- 
2020. 
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Industry News 


Campaign brings AMD risks to light 

C ilhouette Optical ' ^ 

announced the ML v, .,2 ^ 


S ilhouette Optical 
announced the 
start of its educa¬ 
tional Blue Light 
Awareness Campaign to 
increase awareness of 
age-related macular 
degeneration (AMD), its 
link to blue light and 
steps that can reduce 
the risk of developing it. 

AMD is the leading 
cause of blindness and 
affects more than 13 
million people world¬ 
wide, though the num¬ 
ber affected is projected 
to triple within 25 years. 

After sponsoring a 
research review on the 
effects of visible light on 
the retina, which 
affirmed that light can 
accelerate inherited reti¬ 
nal diseases and the loss 
of photoreceptors. 
Silhouette decided to 
launch a comprehensive 



The Ideal Protection lens provides the opti¬ 
mal amount of blue light transmission for 
color recognition while protecting the eye 
from the dangers of overexposure to blue 
light. Shown, from left, are styles 8609 and 
8613. 


Blue Light Awareness 
Campaign. 

Of the light rays 
used for vision, blue 
light has the highest 
energy, and more blue 
light than UV is 
absorbed by the deep 
tissues of the eye, 
according to the AOA 
Statement on Ocular 


Red Tray adds suppliers 

Red Tray Optical has added 17 optical labs 
and five frame companies to its list of suppliers in 
the first quarter of 2007, according to an announce¬ 
ment by Red Tray President Jerry Hayes, O.D. 

New labs include: Bell-Duffens, Crown, DBL Labs, 
Duffens, East Coast Ophthalmic, Elite, ELOA New 
Jersey, HOYA Dallas, HOYA Hartford, HOYA Seattle, 
Meridian, New City, Omega Dallas, Optical Supply 
Inc., Southern, Top Network-Ohio, and Twin City. 

Red Tray has also added these five leading 
frame companies to its list of top-tier suppliers: 

L'Amy, ProDesign, REM, Signature and Tura. 

"Until Red Tray Optical, the best way for small 
to medium practices to lower cost of goods has 
been to concentrate their purchases with a few key 
suppliers and buy everything else through a tradi¬ 
tional buying group," said Dr. Hayes, who also 
founded HMI Buying Group 25 years ago. "But, 
unless you do a lot of volume, that still doesn't get 
you the maximum discount offered by most optical 
labs and frame companies. We pass along the max¬ 
imum published discounts from every one of our sup¬ 
pliers on every purchase— regardless of monthly 
volume." 

In return, Red Tray members pay a small admin¬ 
istration fee, as little as 1 percent. 

There is no cost to join Red Tray Optical, and 
HMI Buying Group members in good standing are 
preapproved for membership. 

Contact Linda Holley at (800) 416-7676 or visit 
www. redtroysaves.com. 


Ultraviolet Radiation 
Hazards in Sunlight. 

"Our Blue Light ini¬ 
tiative encompasses a 
comprehensive range of 
education, trainings, 
tools, products, and 
processes that will 
enable our optical part¬ 
ners to simply and effec¬ 
tively augment vision 
correction with vision 
protection for each 
patient, every day," said 
Debra Severson, director 
of Strategic Programs 
and Account Support. 

The campaign com¬ 
bines seminars and edu¬ 
cational materials to 
educate eye care profes¬ 
sionals and patients on 
the link between retinal 
damage and blue light, 
along with steps that 


can be taken to prevent 
the development of 
AMD. 

The patient educa¬ 
tion kit includes an 
informational video, 
posters, lifestyle sur¬ 
veys, brochures with an 
interactive counter-card 
holder, and a take-home 
Amsler Grid. 

Silhouette's Sun 
Protection System sup¬ 
ports the Blue Light 
Awareness Campaign 
through merchandise 
and lens solutions, 
including the Ideal 
Protection lens. 

Ideal Protection is a 
blue-balanced lens that 
allows less than 4 per¬ 
cent of blue light to be 
transmitted, providing 
the optimal balance for 
maintaining visual com¬ 
fort and color recogni¬ 
tion. 

"It's not enough to 
educate patients about 
the dangers of blue 
light," said Severson. 
"You must offer them a 
solution as well." 

For more informa¬ 
tion, contact Debra 
Severson at (518) 270- 
3113 or e-mail d.sever- 
son@us.silhouette.com. 



Tommy Hilfiger Eyewear debuted new uni¬ 
sex sunwear for the spring. Shown is Style 
TH 722 with a combination shield and metal 
front and plastic temples. The pilot-shaped 
TH 7225 offers sleek details including a 
plastic brow bar and the flag logo on the 
left temple. For more information, please 
call (800) 345-VIVA or visit www.v/va- 
group.com. 
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Meetings 


For more meetings 
information, visit 
www. AO A N e ws. o rg. 

To submit an 
item, send a 
note to 

EventCalendar@ 

aoa.org 

May 

MONTANA OPTOMETRIC 

ASSOCIATION 

MOA 2007 CENTENNIAL 

EDUCATIONAL CONFERENCE 

May 9-12, 2007 

Red Lion Colonial Hotel, 

Helena, Montana 

Sue A. Weingartner, Executive 

Director 

406/443-1160 

Annual07@mteyes.com 

www.mteyes.com 

MIDWEST VISION 
CONGRESS 

May 10-12, 2007 Donald E. 
Stephens Convention Center in 
Rosemont, IL. 

www.midwestvisioncongress.com 

ARIZONA OPTOMETRIC 
ASSOCIATION 
May 24-26, 2007 
Phoenix, AZ 
www.azoa.org 

UTAH OPTOMETRIC 
ASSOCIATION 
May 31-June 3, 2007 
Park City, UT 
www. u ta h ey ed oc. o rg 

June 

GEORGIA OPTOMETRIC 

ASSOCIATION 

GOA 103RD ANNUAL 

MEETING 

June 7, 2007 

Westin Savannah Harbor Golf 

Resort & Spa 

Vanessa Grosso 

800/949-0060 

vanessgoa@aol.com 

www.goaeyes.com 

ALASKA OPTOMETRIC 
ASSOCIATION 
June 7-11,2007 
Anchorage, AK 
www.akoa.org 

PENNSYLVANIA OPTOMETRIC 
ASSOCIATION, INC. SPRING 
EDUCATIONAL CONFERENCE 
June 8-10, 2007 
Gettysburg, PA 
llene@poaeyes.org 
www.POAeyes.org 


VIRGINIA OPTOMETRIC 
ASSOCIATION 
105TH ANNUAL 
CONVENTION, MID- 
ATLANTIC CONTINUING 
EDUCATION CONFERENCE 
June 8-10, 2007 
Williamsburg, Virginia 
804/643-0309 
voaeyedocs@aol .com 
www. voa eyed ocs.org 

NORTHEASTERN STATE 
UNIVERSITY OKLAHOMA 
COLLEGE OF OPTOMETRY 
14TH ANNUAL OCULAR 
DISEASE UPDATE 
June 9-1 1,2007 
Big Cedar Lodge, 

Ridgedale, Missouri 
Lisa McCormick 
mccormil@nsuok.edu 
www.optometry.nsuok.edu 

OPTOMETRIC EXTENSION 
PROGRAM JOINT 
CONFERENCE ON CLINICAL 
AND THEORETICAL 
OPTOMETRY 
June 9-13, 2007 
Pacific University, 

Forest Grove, Oregon 
Sally Corngold 
949/250-8070 
smcorngold@oep.org 

BAY POINT ANTERIOR 

SEGMENT SYMPOSIUM, INC. 

4TH CE @ SEA CONTINUING 

EDUCATION AND 

CONFERENCE 

June 9-16, 2007 

The MS Glory, departing Port 

Canaveral, Ft. Lauderdale, FL 

Joseph Molinari, O.D., M.Ed. 

850/878-0191, ext. 2169 

joseph.molinari@med.va.gov 

MISSISSIPPI OPTOMETRIC 

ASSOCIATION 

SUMMER CONVENTION & 

GOLF TOURNAMENT 

June 15-17, 2007 

Beau Rivage Resort & Casino, 

Biloxi, MS 

Linda Ross Aldy 

601/853-4407 

FAX: 601/853-4408 

msoptometr@aol.com 

www.mseyes.com 

OPTOMETRIC EXTENSION 
PROGRAM 

VT/LEARNING RELATED 
VISUAL PROBLEMS (OEP 
CLINICAL CURRICULUM) 

June 21-25, 2007 
Grand Rapids, Michigan 
Theresa Krejci 
800/447 0370 
www.babousa.org 


OPTOMETRY ASSOCIATION 
OF LOUISIANA 
June 22-24, 2007 
Holiday Inn Select 
Baton Rouge, LA 
Jim Sandefur, O.D. 
318/335-0675 
optla@bel Isouth. net 
www.optla.org 

UNIVERSITY OF CALIFORNIA, 
BERKELEY, SCHOOL OF 
OPTOMETRY OPTOMETRY CE 
CARIBBEAN CRUISE 
June 24-July 1,2007 
Aboard the Caribbean Princess 
Nyla Marnay 
510/642-6547 
800/827-2163 
optoce@berkeley.edu 
www.optometry.berkeley.edu/ 
opt_txtpp/ce/ce_caribbean- 
cruise.html 

OPTOMETRY'S MEETING™ 
June 27-July 1,2007 
Boston, MA 

www.optometrysmeeting.org 

800/386-6825 

AEA CRUISE SEMINAR - GULF 

OF ALASKA 

June 30-July 7, 2007 

Sapphire Princess 

888/638-6009 

aeacruises.aol.com 

www.optometriccruisesemi- 

nars.com 

July 

NATIONAL OPTOMETRIC 
ASSOCIATION 39TH 
ANNUAL CONVENTION 
Sunday, July 8, 2007; Part 2: 
will be a Cruise to Nassau, 
Bahamas, July 13-16, 2007 
Harbor Beach Marriott Resort 
and Spa, Ft. Lauderdale, 

Florida and cruise ship 
Dr. Charles Comer 
877/394-2020 
FAX: 219/-398-1077 

NORTHEASTERN STATE 
UNIVERSITY OKLAHOMA 
COLLEGE OF OPTOMETRY 
MINOR SURGICAL 
PROCEDURES FOR THE 
OPTOMETRIC PHYSICIAN 
July 12-13, 2007 
Tahlequah, Oklahoma 
Lisa McCormick 
mccormil@nsuok.edu 
www.optometry.nsuok.edu 

NORTHEASTERN STATE 
UNIVERSITY OKLAHOMA 
COLLEGE OF OPTOMETRY 
LASER THERAPY FOR THE 
ANTERIOR SEGMENT 
July 13-14, 2007 
Tahlequah, Oklahoma 
Lisa McCormick 
mccormil@nsuok.edu 
www.optometry.nsuok.edu 


MOUNTAIN STATES 
CONGRESS OF OPTOMETRY 
AND COLORADO 
OPTOMETRIC ASSOCIATION 
COLORADO VISION SUMMIT 
July 14-15, 2007 
Colorado Springs, Colorado 
Barbara Zablotny 
303/863-9778 
FAX: 303/863-9775 
cvs@visioncare.org 
www.visioncare.org 

VT/STRABISMUS & 
AMBLYOPIA, Southern College 
of Optometry, Memphis, July 
15-1 8, Presented by OEP 
CLINICAL CURRICULUM. 
Contact: Theresa Krejci, 
800/447-0370 or visit 
www.babousa.org. 

CANADIAN ASSOCIATION 
OF OPTOMETRISTS 
BIENNIAL CONGRESS 
July 18-21,2007 
Saskatoon, Saskatchewan 
Claudette Gagnon 
613/235-7924, ext. 21 1 or 
613/235-7924, ext. 210 
FAX: 613/235-2025 
reception@opto.ca 
www.opto.ca 

TROPICAL SEA E 

July 1 8-August 8, 2007 

Australia 

Scott Washburn 

903/885-1591 

swashburn@tropicalseae.com 

NORTHERN ROCKIES 

OPTOMETRIC CONFERENCE 

July 19-21, 2007 

Snow King Conference Center, 

Jackson Hole, Wyoming 

Dan J. Lex, CAE 

307/637-7575 

FAX: 307/638-8472 

www.nrocmeeting.com 

PACIFIC UNIVERSITY COLLEGE 

OF OPTOMETRY 

THE VICTORIA CONFERENCE 

July 19-22, 2007 

University of Victoria, Victoria, 

BC Canada 

Jeanne Oliver 

503/352-2740 

FAX: 502/352-2929 

Jeanne@pacificu.edu 

www.opt.pacificu.edu/ 


OPTOMETRIC PHYSICIANS 
OF WASHINGTON 
EYE SYMPOSIUM 
NORTHWEST 
July 20-23, 2007 
Enzian Motor Inn, 
Leavenworth, WA 
Judy Balzer 
425/455-0874 


VT/VISUAL DYSFUNCTIONS, 
Grand Rapids, Ml, July 26-30, 
presented by OEP CLINICAL 
CURRICULUM. Contact: 
Theresa Krejci, 

800/447 0370 or visit 
www.babousa.org. 

ALABAMA OPTOMETRIC 

ASSOCIATION/UAB SCHOOL 

OF OPTOMETRY ALUMNI 

ASSOCIATION 

GULF COAST SUMMER 

CONFERENCE 

July 27-28, 2007 

Hilton Sandestin Beach Golf 

Resort & Spa, Destin, Florida 

Lori Moneyham 

334/273-7895 

800/933-9602 

FAX: 334/273-9681 

lori@alaopt.com 

www.alaopt.org 

August 

ADVANCED STUDIES 
SEMINAR, August 4-5 
Cincinnati. Presented by OEP 
CLINICAL CURRICULUM. 
Contact: Theresa Krejci, 800/ 
447-0370 or visit 
www.babousa.org. 

September 

THE ART & SCIENCE OF 
OPTOMETRIC CARE-A 
BEHAVIORAL PERSPECTIVE, 
2007 September 6-10 
Grand Rapids, Michigan. 
Presented by OEP CLINICAL 
CURRICULUM. Contact: 
Theresa Krejci, 800/447- 
0370 or visit 
www.babousa.org 

October 

VISION EXPO WEST 
October 4-6, 2007 
Las Vegas, NV 
www.visionexpowest.com 

EAST/WEST EYE 
CONFERENCE 
October 4-7, 2007 
Cleveland, OH 
www. ea stwesteye. o rg 

NEBRASKA OPTOMETRIC 

ASSOCIATION 

NOA FALL CONVENTION 

Oct. 19-21,2007 

Holiday Inn, Kearney, NE 

Kathi Schildt 

402/474-7716 

e-mail: noa@assocoffice.net 

AMERICAN ACADEMY OF 
OPTOMETRY 
Oct. 24-27, 2007 
Tampa, FL 
www.aaopt.org 





NEED SOFTWARE? GET THE BESTf 

management 


software 

||l ** ' * * 

See how easy 


it is with 

• 0 

Eyecom 2 ’s 

USER-FRIENDLY 

software! 

WS v - , < / 

. „< 



% 


'\JL 

Isn't it time for your practice to 


go PAPERLESS? 

A 

To receive a free trial demo call 

/ \ 

us at 800-788-3356 or visit 

WWW.EYECOM2.COM 

Eyecom 2 


OPTOMETRIC SOFTWARE 


CHECK YOURSELF 


As an optometrist, your main focus must be 
on ensuring customer satisfaction. However, 
are you keeping your books balanced? A 
good check and balance system will keep 
your business running smoothly 
throughout the year and prevent last 
minute headaches when tax season rolls 
around. 

Our team of professionals is devoted to 
assisting with all the financial business needs of 
our OD clients. We can assist you with getting 
that check and balance system in place. From 
QuickBooks, to consulting and tax preparation, 

May & Company CPAs are ready to assist you. 

Decrease your worries about taxes by checking us 
out today at (60l)-636-0096 or email us at 
kenhicks@maycpa.com. We're ready to help you get 
organized so you can operate your business in an 
accurate and efficient manner. So take advantage of our 
knowledgeable staff to make this tax season a more 
pleasant event! 



601.636.0096 


kenhicks@maycpa.com 


May & Company CPAs 



e Road - Pal 
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We want you to enjoy the natural beauty of 
Grand Teton and Yellowstone National Parks. 

So after an excellent day of continuing education, 
please "hit the road " to the most beautiful place on earth. 





Speakers: 

Dr. John McGreal 
Dr. Leonard Messner 
Dr. Paul Karpecki 
Dr. William Jones 

For more information about our 
18 hour doctor program, exhibits, 
and paraoptometric program, in 
beautiful Jackson Hole, Wyoming 
scheduled for July 19-21, 2007, 
please contact us at: 

Northern Rockies 
Optometric Conference 

716 Randall Ave., Cheyenne, WY 82001 
Ph: 307/637-7575 
Fax: 307/638-8472 

www.NROCmeeting.com 



Education At Its Peak 

(Formerly the MSCO/COA Conference) 


Colorado Springs, Colorado 
July 14-15, 2007 

For more information: 

303.863.9778 
1.877.691.2095 (toll free) 
www.visioncare.org 
CVSummit@visioncare.org 


APRIL 30, 2007 • 19 




























Ad Showcase 


Practice Sales 


Expert Services for 

• Selling • Buying 

• Appraising • Financing 

Optometry Practices 

For a Free Practice Valuation 
or Practice Search - Call Today: 

800-416-2055 

www.transition-consultants.com 

Transition Consultants 


Visit the 
AOA Web site 
at 

www.aoa.org 


2007 
Spring 
Congress 
May 25-27 

Arizona Biltmore 
Resort 

2400 East Missouri, Phoenix 

20 Hours of 
Continuing Education 

Both COPE ana Arizona State 
Board Approved 



AzOCF Golf Tournament 
Paraoptometric Courses 
CPO-CPOA-CPOT Review Course 
& Exam 

HOTEL RESERVATIONS 

Arizona Biltmore Resort 
602-955-6600 or 1-800-950-0086 
SI 39 Single/Double 

Deadline for Hotel Resvs: 4/24/07 

AzOA 

602 279-0055 or 800-346 2020 
e-mail: info@AzOA.org 



College el 

^C^jtometry 



University of Missouri-St. Louis 


Tenure Track and Clinical Track Faculty Positions 

Two tenure track positions and a clinical track position have immediate availability. 
Rank/tenure commensurate with training/qualifications; applications reviewed until 
positions filled. 

Tenure Track positions qualifications: PhD and/or an OD; post-doctoral research 
and/or residency training or an equivalent experience highly desirable; appropriate 
training/experience necessary to develop/lead funded applied or clinical research in 
specialty areas. Responsibilities: Maintain funded research program, mentor graduate 
students, instruct professional and graduate students; explore alternative teaching 
styles (e.g., learner-centered, case-based approaches). One position will provide 
instruction for professional and graduate students in Ocular Anatomy and Physiology; 
priority given to those with established research program/current external funding. 
Research start-up funds available. Additional details at: 
http://www.umsl.edu/divisions/optometry/faculty/facpos.html 

Clinical Track position in ocular disease and community health qualifications: 

OD degree, eligibility for Missouri licensure; ACOE-accredited Optometry 
Residency/equivalent patient care experience; commitment to optometric education, 
scholarly activity, patient care in multiple environments. Responsibilities: Provide 
didactic and clinical instruction and patient care within a variety of settings including 
community health care centers. Areas of emphasis include diagnosis and 
management of ocular and systemic disease, primary care/community health 
optometry, with willingness to explore alternative teaching styles (e.g., learner- 
centered, case-based approaches). 

Submit C.V., statement of teaching/research/scholarly interests and names/ 
addresses of three professional references to Maria Ahrens, (taylormb@umsl.edu); 
Administrative Assistant to the Faculty; (314) 516-5616 
http ://www. u msl .ed u/~optometry 

The University of Missouri-Saint Louis is an equal opportunity employer dedicated to the 
pursuit of excellence through diversity. 


SUNY College of Optometry 
Faculty Positions for Clinicians 

** SUNY State College of Optometry will have faculty positions avail- 
able for clinicians in various disciplines. The University Optometric 
Center is the clinical facility at the college. While our needs are primarily for clini¬ 
cians in primary care, those with talents in other areas are also encouraged to apply. 
Specialty areas include contact lenses, ocular disease, pediatrics, visual therapy, and 
vision rehabilitation. Candidates should have excellent clinical and teaching skills 
combined with leadership abilities and intellectual curiosity. 

The position requires a Doctor of Optometry degree with full scope licensure in New 
York State. An advanced degree and or residency training is required in most cases. 
Salary is commensurate with education, training, and experience. 

For information, please contact: Mitchell Dul, O.D., MS, Director of Professional 
Services, SUNY College of Optometry, 33 West 33rd Street, New York, NY 10036 
212-938-5818, Email: mdul@sunyopt.edu 

Affirmative Action/Equal Opportunity Institution 


Come to Mississippi for Golf, Gaming, 
Relaxation, Sunshine & Continuing Education 


MOA SUMMER CONVENTION 2007 
June 15-17,2007 


Beau Rivage Resort & Casino 
Biloxi, MS 




Dr. John Gay, 4 hours, Money Matters 

Dr. Harvard Sylvan, 2 hours,The Presbyopic 
Puzzle, Enhanced Wearing Experienced 

Two Afternoons of Golf 
Friday Tournament at a Davis Love III course 
Saturday skins at the new Tom Fazio course 

Paraoptometric Review & Exam 

Call 601-853-4407 or visit: 
www.mseyes.com 



Cbtomnltrv’s 

MEETING" 

June 27 - July I, 2007 


American Optometric Association 



www.aoanews.org 
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SCHOOL OF 
B OPTOMETRY 



Primary Care Faculty Position 
Department of Optometry, School of Optometry 
University of Alabama at Birmingham 


The University of Alabama at Birmingham, School of Optometry, 
Department of Optometry, invites applicants for a full-time faculty 
position available Summer 2007. This position is nontenure-earn¬ 
ing at the rank of assistant professor or associate professor. 

Applicants for this position in the Department of Optometry must 
possess the Doctor of Optometry degree and have completed an 
ACOE-accredited residency program, preferably in primary eye 
care or ocular disease. Evidence of an ability to develop in the area 
of patient care and research is important. The successful candidate 
will have teaching responsibility in both the clinic as well as class¬ 
room and teaching laboratories. In addition, this position entails 
modest activity in clinical research or other scholarly activities. 

A curriculum vitae, statement of clinical teaching and research 
interest, and names and addresses of three professional references 
should be sent to: 


Jimmy D. Bartlett, O.D., Sc.D. 

Professor and Chair 

Department of Optometry, School of Optometry 
University of Alabama at Birmingham 
1716 University Boulevard 
Birmingham, AL 35294-0010 

Deadline for receipt of applications is April 30,2007 or 
until the position is filled 


The University of Alabama at Birmingham is an Affirmative Action Equal 
Opportunity Employer 


mm 
min. 

Associate Director, Clinical Care Group 
American Optometric Association 

This position offers a challenging opportunity to contribute to the 
development and direction of programs, services and policy related to 
the clinical practice of optometry. Successful candidate oversees the 
Optometric Sections and coordinate volunteers and staff to develop 
programs and materials for the profession. Position holder will also 
provide expertise as a resource to AOA staff, members, the public 
and the media. 

This position requires a doctor of optometry degree, effective 
organizational and management abilities, and exceptional oral and 
written communication skills. Travel to out of town meetings may be 
necessary. Position is located at the AOA Headquarters office, 

St. Louis, Missouri. Excellent Benefits. Non-smoking work environment. 
Qualified applicants, please send resume and salary history to: 

American Optometric Association 
Human Resou rces@ AO A. org 
243 N. Lindbergh Blvd. 

St. Louis, MO 63141 
EOE 

No attachments please. 


American Optometric Association 


American Optometric Association 



To Advertise Contact Your 
Recruitment Sales Representative: 

Keida Spurlock 

telephone: 212.633.3986 
fax: 212.633.3820 
e-mail: k.spurlock@elsevier.com 

Visit us online for rate information for this and other Elsevier health science titles 

www.elsmediakits.com 
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Classifieds 


Professional Opportunities 

ALL STATES - PRACTICES FOR SALE 
and 100% FINANCING plus working 
capital. Largest database of 
Sellers/Buyers. Confidentiality main¬ 
tained. Buyers are prequalified. Seller 
receives free valuation, free internet 
advertising. Successful transition is guid¬ 
ed by 30 yrs. of professional experience. 
Visit our website for current listings. Call 
ProMed Financial, Inc. 888/277-6633. 
www.promed-financial.com 

Associate needed with possibility of pur¬ 
chase. Terms negotiable. Call Dr. Dunn, 
Lubbock, Texas 806.745.2222 

BUYING or SELLING? A NEW VISION 
IN PRACTICE SALES. Practice Concepts 
specializes in practice sales for eyecare 
professionals. Led by Alissa Wald, O.D. 
and Scott Daniels, our nationwide team 
combines over 75 yrs experience in 
finance, management and hands on 
practice ownership. We're in practice 
to advance your practice™. For more 
information and current listings visit 
www.practiceconcepts.com or call 
877-778-2020. 

Colorado - Practice for Sale Exceptional 
private practice opportunity available in 
affluent Metro Denver, Colorado. Recently 
renovated with complete optical and 
onsite-finishing lab. Located in a busy 
retail area. Asking 70K. Motivated seller. 
Contact contact@coffeyowens.com or 
303-316-0331. 


Louisiana- Doctors needed for full or part- 
time positions throughout the state in fully 
equipped practices. Very diverse patient 
population allows full-scope care. 
Employment brings excellent guaranteed 
salary with bonus system, medical/pre¬ 
scription drug plan, paid malpractice, paid 
CE and license renewal, paid vacation/ 
holidays and 401 k. Contact Jason Wonch, 
O.D. to set up a meeting. 303-520-4113 
jasonwonch@yahoo.com 

MONTANA - Second generation practice 
for sale. Situated on the Lower 
Yellowstone River. Excellent schools, 
community college, golf course, fishing, 
and hunting. Thriving solo practice 
with satellite. Contact Dr Ken Zuroff, Box 
1369, Glendive, MT 59330. e-mail 
zuroffk@midrivers.com 406-377-6021 

NE OHIO Private Practice for Sale - Very 
established Metro area 550K Gross. 

WESTCHESTER County NEW YORK - 

Dr. retiring 1,3M Gross. FLORIDA West 
coast 450K Gross - Relocation necessary. 
Practices available throughout the US. 
Contact Sandra Kennedy at National 
Practice Brokers (800) 201-3585. 

New Mexico: Excellent practice for SALE 

in Carlsbad, New Mexico Gross = 670 k 
Contact: Dr. Reber Call (505) 392-8880 


NORTH CENTRAL FLORIDA- Solo prac¬ 
tice Fair Market Value: $289,000.00. 
CONTACT PRACTICE BROKER, DR. 
RICHARD S. KATTOUF, O.D., D.O.S., 
#800-745-3937. 

Optician's Business South East 
Texas Appraised Value $420,555.00 
Contact Practice Broker Dr. Richard S. 
Kattouf Phone # 800-745-3937 Email - 
advancedeyecare@hotmail.com 

Miscellaneous 


AMAZING - FINANCING - 100% - 

Acquisition, Debt Consolidation, 
Equipment, Real Estate, Working 
Capital. Fast Approvals, Low Rates, 
Terms~15 Years. ProMed Financial, 
lnc.~ 888-277-6633 or email 
info@promed-financial.com 

DO YOU WANT TO HELP CHILDREN? 

1 out of 4 children struggle with vision 
problems that interfere with reading and 
learning. Detection and treatment of 
these vision problems could be your niche. 
Learn more about making vision therapy a 
profitable service in your practice. Call 
today to schedule a free consultation with 
Toni Bristol at Expansion Consultants, Inc., 
specializing in Vision Therapy practice 
management and marketing since 1988. 
Toll free 877/248-3823. 


I NEED FRAMES, temples, bridges 
stamped 1/1 Oth 12kG.F. (gold filled). New, 
old stock, or Used. Full, Semi, or Rimless 
styles. Contact GF Specialties, Ltd. 
800/351-6926. 

NEW PROFIT CENTER FOR YOUR PRAC¬ 
TICE Be an Exclusive Supplier 
of PDR listed, pharmaceutical grade, 
nutritional supplements. Enhance your 
patient's health, low investment, high 
consistent residual income potential. 
Will send you an information packet. 
Contact: Larry Coppock, O.D. 

larrycoppock76@comcast. net 

Want to maximize your profits by adding 
VT to your practice? OEP Clinical 
Curriculum Courses are the answer. Call 
800 447 0370. 

Equipment for Sale 

Monocular Indirect substitute LED bat¬ 
tery handle (uses 3 AA batteries) $129 
plus $6.95 shipping. Supply limited, satis¬ 
faction guaranteed. Call 806.745.2222 

MONOCULAR INDIRECT OPHTHAL¬ 
MOSCOPE light source. This LED light is 
brighter and more brilliant then the original 
light source by far! It is powered by 3 AA 
batteries. My supplies are not limited. 
Cost $100 plus $6.95 for shipping. Call 
503 292 5221. 


Classified Advertising Information 

Effective the Octobeer 9, 2006 issue onwards, Classified advertising rates are are as follows: 1 column inch = $50 (40 words maximum) 2 column inches - 
$100 (80 words maximum) 3 column inches = $150 (120 words maximum). This includes the placement of your advertisement in the classified section of 
the AOA Member Web site for two weeks. An AOA box number charge is $30.00 and includes mailing of responses. The envelope will be forwarded, 
unopened, to the party who placed the advertisement. Classifieds are not commissionable. All advertising copy must be received by e-mail at k.spurlock@ 
elsevier.com or by fax at 212.633.3820 attention Keida Spurlock, Classified Advertising.You can also mail the ads to Elsevier, 360 Park Avenue South, 

9th floor, New York, NY 10010. 

Advertisements may not be placed by telephone. Advertisements must be submitted at least 30 days preceding the publication. All ad placements must be 
confirmed by the AOA — do not assume your ad is running unless it has been confirmed. Cancellations and/or changes MUST be made prior to the closing 
date and must be made in writing and confirmed by the AOA. No phone cancellations will be accepted. Advertisements of a “personal” nature are not 
accepted. The AOA NEWS publishes 18 times per year(one issue only in January, June, July, August, November, and December, all other months, two issues.) 
and posting on the Web site will coincide with the AOA NEWS publication dates. Call Keida Spurlock - Elsevier ad sales contact - at 212.633.3986 for 
advertising rates for all classifieds and showcase ads. 
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CODES 


FOR OPTOMETRY 
2007 


NOW Available 

Codes for Optometry and the CPT Standard Edition two book set 

“The” Coding Tools For Your 
Optometric Practice 

Updated with 100’s of code changes 

Codes For Optometry 2007 is an extensive listing of the codes that you 
need to make sure that your Medicare and third-party insurance claims are 
submitted properly. It is an invaluable aid for you and your staff in identi¬ 
fying diagnosis, procedure, material codes and speeding up adminis¬ 
trative procedures. This perfect bound book is divided into four sections 
with both alphabetical and numeric listings for easy use. 

Procedural Codes. Physician’s Current Procedural 
Terminology - (CPT 2007) 

Diagnosis Codes. International Classifications of 
Disease - 9th Edition Clinical Modification (ICD-9-CM) 
Material Codes. Health Care Financing Administration’s 
Health Care Procedural Coding System (HCPCS) 

Medicare’s National Correct Coding Initiative (CCI) Edits 

Codes For Optometry also includes both the 1995 and 1997 
Documentation Guidelines For Evaluation and Management Services. 

CPT® 2007 Standard A.M.A. a $62.95 value 

Easy to use, easy to read. The 2007 edition of the AMA’s Current Procedural Terminology (CPT®) official coding 
reference contains all CPT codes, modifiers and guidelines for 2006. Our perfect bound book is the only one in the 
market with official CPT coding rules and guidelines developed by the CPT Editorial Panel and used to define items 
that are necessary to appropriately interpret and report medical procedures and services. 

The Standard Edition features an efficient two-column format and an extensive index to help locate codes by 
procedure service, organ, condition, eponym and synonym, and abbreviations. 

Order both books, item #ODE13: Special Member Price $108.00* 

Non-Member Price $135.00* 

*AII shipping and handling, and applicable sales tax will be added. 



c l4 


2007 


ITEM 

#ODE13 


Standard Edition 



Mail this completed order form to: American Optometric Association 

Attn: Order Department, 243 N. Lindbergh Blvd, St. Louis, MO 63141-7881 
Telephone toll-free (800) 262-2210 
FAX the completed form to: (314) 991-4101 
E-mail your order to Orders@AOA.org 


AO A Member 
Number 


Cl Please send AOA 

membership information 


SHIP TO (if different) 


Dr’s. Name- 


Add ress- 


Corp. Name 
Address- 


City/State/Zip 
Telephone (_ 


FAX (_ 


City/State/Zip 
_) 


E-mail or Web site:_ 

CREDIT ORDERS 

□ Bill me 

□ Bill my company 


CHARGE TO 
□ MasterCard 

Name on Card_ 

Card #_ 


□ American Express 


□ VISA 


ITEM 

QTY. 

TOTAL 

PRICE 













SUBTOTAL 

STATE SALES TAX 

TOTAL 





Exp. date 


All shipping, handling, and applicable 
sales tax will be added. 


NO RETURNS ACCEPTED AFTER 30 DAYS 












































My patients’ satisfaction 
is very important to me. 
Working together with 
Luxottica means that 
I can offer my patients 
the highest quality 
eyewear and the fashion 
brands they are looking 
for. My business gets 
exceptional service, my 
patients get great choice 
and that’s fundamental 
* to my success. 

GREGORY HICKS, O.D. 

Family Eye Care Centers 
Sandusky, Ohio 
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